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ABSTRACT 
An effective use of the Accounting Information System (AIS) facilitates firms to 
sustain their competitiveness by providing timely, accurate and reliable financial 
information for more informed business decisions. Despite extensive government 
efforts, the usage of AIS amongst the Small and Medium-sized Enterprises (SMEs) 
in Jordan is relatively low and thus limiting the impact on firms‘ effectiveness. 
Furthermore, previous studies regarding the antecedents and impact of AIS usage are 
somewhat inconsistent. Thus, the purpose of this study was to propose an integrated 
model utilizing the Technological, Organizational, and Environmental (TOE) 
framework and the Resource-based View (RBV) theory to better explain the 
antecedents affecting AIS usage and its impact on AIS effectiveness amongst 
Jordanian SMEs. This study hypothesized seven factors affecting AIS usage based 
on the TOE framework. Meanwhile, RBV explained the relationship between AIS 
usage and AIS effectiveness as well as the moderating effects of environmental 
uncertainty and firm size on such relationships. Using the quantitative approach, this 
study employed a self-administered questionnaire survey on 741 owners of SMEs 
listed in the Amman Chamber Industry, of which 186 responses were usable for 
analysis (25% response rate). The Partial Least Squares (PLS) results revealed 
significant influence of compatibility (technological factor), owner/manager 
commitment and organizational readiness (organizational factors), as well as 
competitive pressure and government support (environmental factors) on AIS usage. 
Furthermore, compatibility demonstrated the strongest influence on AIS usage 
followed by competitive pressure. The results further demonstrated a positive and 
significant effect of AIS usage on AIS effectiveness. Finally, the findings only 
ascertained considerable moderating effect of firm size. Apart from extending the 
body of knowledge by providing a comprehensive model to explain how several 
interrelated factors influence AIS usage and its impact on AIS effectiveness, the 
results offer insights on how firms could improve the use of AIS for better firms‘ 
performance.  
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ABSTRAK 
Pengunaan Sistem Maklumat Perakaunan (AIS) yang efektif membantu firma untuk 
bersaing di dalam persekitaran yang kompetitif. AIS menyediakan maklumat 
kewangan yang menepati masa, betul dan boleh dipercayai bagi tujuan membuat 
keputusan. Namun, tahap penggunaan AIS dalam kalangan Industri Kecil dan 
Sederhana (SMEs) di Jordan dilaporkan masih rendah. Ini mengakibatkan AIS tidak 
memberikan impak optimum terhadap prestasi firma. Malahan, dapatan kajian lepas 
yang berkaitan faktor dan impak AIS terhadap prestasi firma adalah tidak konsisten. 
Oleh itu, kajian ini mencadangkan Model Integratif  Berdasarkan Rangka Kerja 
Teknologi, Organisasi dan Persekitaran (TOE) serta Teori Perspektif Berasaskan 
Sumber (RBV) bagi menjelaskan faktor yang mempengaruhi Penggunaan AIS serta 
impaknya terhadap Keberkesanan AIS dalam kalangan SMEs di Jordan. Kajian ini 
mengetengahkan tujuh hipotesis berkaitan faktor yang mempengaruhi Penggunaan 
AIS berdasarkan kerangka TOE. Manakala, teori RBV menjelaskan hubungan antara 
Penggunaan AIS dan Keberkesanan AIS serta pengaruh moderasi faktor 
Ketidakpastian Persekitaran dan Saiz Firma terhadap hubungan berkenaan. Kajian 
ini menggunakan pendekatan kuantitatif dengan mengguna pakai kajian soal selidik 
terhadap 741 pemilik SMEs yang tersenarai di dalam ‗Amman Chamber Industry‘. 
Namunhanya 186 soal selidik boleh diguna pakai untuk analisis dengan kadar 
maklum balas adalah 25%. Pendekatan Kuasa Dua Terkecil Separa (PLS) mendapati 
tahap Keserasian (faktor teknologi), Komitmen Pemilik/Pengurus dan Kesediaan 
Organisasi (faktor organisasi), Tekanan Persaingan dan Bantuan Kerajaan (faktor 
persekitaran) mempunyai kesan signifikan terhadap Penggunaan AIS dengan tahap 
Keserasian mempunyai pengaruh terkuat diikuti Tekanan Persaingan. Seterusnya, 
didapati Penggunaan AIS mempunyai hubungan yang positif dan signifikan terhadap 
Keberkesanan AIS. Manakala, hanya Saiz Firma memberikan kesan moderasi yang 
signifikan terhadap hubungan tersebut. Kajian ini menyumbang kepada bidang ilmu 
dengan mengetengahkan kerangka konseptual yang lebih komprehensif untuk 
menjelaskan perkaitan antara faktor yang mempengaruhi tahap penggunaan AIS 
serta kesannya terhadap keberkesanan AIS di dalam sesebuah firma. Dapatan kajian 
ini juga turut menjadi panduan kepada SMEs dalam usaha mempertingkatkan 
penggunaan AIS bagi mencapai prestasi firma yang lebih baik. 
 
Kata kunci: penggunaan sistem maklumat perakaunan, keberkesanan sistem 
maklumat perakaunan, model teknologi-organisasi-persekitaran, teori perspektif 
berasaskan sumber. 
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CHAPTER ONE 
INTRODUCTION 
1.1 Background  
SMEs contribute significantly to both the social and economic development and 
growth of most developing countries (Olusola & Oluwaseun, 2013). Due to their 
capacity for improving economic growth and improve human welfare and the national 
output of a country, SMEs have been recognized as the main sustenance of the 
economy (Akinguola, 2006; Yahya, Nair, & Piaralal, 2014). This sector plays 
considerable roles in supporting higher Gross Domestic Product (GDP) and greater 
export activities and is a key source of new jobs, employment opportunities and the 
reduction of poverty (Kiveu, 2013; World Association for SMEs [WASME], 2006). 
As they are usually domestic-oriented business, SME business activities have direct 
effects on the national economy (Kotelnikov & Kim, 2007). Considering the 
imperative roles of SMEs in both developing and developed economies, many global 
agencies such as the World Bank (WB), United Nations (UN), World Intellectual 
Property Organization (WIPO), and the Organization for Economic and Cooperation 
and Development (OECD) have established guidelines enabling such firms to play a 
significant role in the worldwide economic system (Mohamad, 2012). 
Like SMEs in other countries, Jordanian SMEs are considered to be the backbone and 
significant generator of the Jordanian economy (Al-Hyari, Al-Weshah, & Alnsour, 
2012; Alshir‘ah, Abdul-Jabbar, & Samsudin, 2016). This sector accounts for more 
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Appendix A 
The English and Arabic Questionnaires 
 
Othman Yeop Abdullah  
Graduate School of Business 
Universiti Utara Malaysia  
06010 UUM Sintok 
Kedah Darul Aman, Malaysia  
Tel: (+604) 928 3930 | Fax: (+604) 928 5220   
Email: oyagsb@uum.edu.my  
 
Dear Prof / Reader / Dr / Mr / Mrs / Ms,  
 
ACADEMIC RESEARCH QUESTIONNAIRE 
 
Dear Manager, 
I am Ph.D. student at the University Utara Malaysia, currently preparing my doctoral 
project on  
  
ANTECEDENTS AND IMPACTS OF AIS USAGE AMONGST SMEs: THE 
MODERATING EFFECT OF FIRM SIZE AND ENVIRONMENT 
UNCERTAINTY 
Small and Medium-sized Enterprises (SMEs) have prominent roles in national 
agenda. In line with that, the government, through various initiatives, strongly 
encourages this sector to enhance its productivity by deploying the usage of 
Accounting Information System (AIS) solutions. In fact, these solutions do not use 
intensively by all SMEs. Thus, it is important to recognize factors affecting AIS 
usage as well as its impact amongst SMEs.   
The main aim of this study is to examine AIS usage and AIS effectiveness among 
SMEs in Jordan. We really appreciate your cooperation in making this research a 
success. The surveys take between 10 - 15 minutes. Please spare some of your 
valuable time to complete it.  
All your response will be kept fully confidential by School of Accounting in 
Universiti Utara Malaysia. If you have any questions about the questionnaire, or 
would you like to see the final results, feel free to contact the researcher.  
Thank you for participating in this study. Your cooperation is highly appreciated. 
The questionnaire consists of FIVE (5) major parts, namely: (1) Company 
Information, (2) AIS usage, (3) AIS usage impacts (AIS effectiveness), (4) factors 
influencing AIS usage, and (5) Personal Information. 
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AIS is defined in this study as ‗use of computer hardware and computer software 
applications to support business operations, organizational management and 
decision making processes‘. 
Yours sincerely 
 
Abd Alwali Lutfi Al Khassawneh             ID: 95613 
E-mail: abd_alwale@hotmail.com           Tel: 00962799005993/0060182991635 
Supervisors: Prof. Dr. Kamil Md Idris                 Dr. Rosli Bin Mohamad 
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Operational Definition of Study's Variables 
    Variables Operational definition 
Relative Advantage 
                 
The degree to which AIS is perceived as being better than the idea it 
supersedes. 
 
Compatibility 
 
existing   
The degree to which AIS is perceived as consistent with the values, 
past experiences, and needs of potential users. 
 
Owner/Manager 
Commitment 
The extent of commitment and resource support from top 
organization‗s   management for AIS usage. 
 
Organization 
readiness 
The availability of the needed organizational resources for the usage 
of AIS. 
 
Competitive Pressure 
The Pressure derived from the advantages that competitors enjoy 
when they use technology, in which a firm has to consider whether or 
not to follow its competitors, or threat of losing competitive 
advantage, forcing firms to use AIS. 
 
Government Support 
The assistance provided by the authority to encourage the spread and 
use of AIS in businesses. 
Networking 
Perceived importance of social network as a source of advice to 
facilitate the usage of AIS. 
AIS Usage 
The extent to which is using computer hardware and software 
applications to support operations, management, and decision making 
in the business to conduct value and impact. 
 
AIS Effectiveness 
The extent to which AIS actually contributes to achieving 
organizational goals. 
 
Environmental 
Uncertainty (EU) 
Manager‘s perceptions regard the recurrence of changes and 
unpredictability of marketing practices, production technology, 
competitors and service demand.                                           
 
Firm Size The number of employees working in the firm. 
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QUESTIONNAIRE 
PART (1): CURRENT STATUS of AIS USAGE 
1. Now, we would like to learn about the current level of AIS usage. Please 
specify intensity of computer AIS usage for each of the following applications 
in your firm. 
  Not 
used at 
all 
1 
Not 
used 
 
2 
Sometime 
Used 
3 
extensively 
used 
 
4 
Very 
extensively 
used 
5 
1 General Ledger 
 
1 2 3 4 5 
2 Credit Transactions 
 
1 2 3 4 5 
3 Inventory 
 
1 2 3 4 5 
4 Budgeting 
 
1 2 3 4 5 
5 Budget Variance 
Analysis 
 
1 2 3 4 5 
6 Trial Balance 
 
1 2 3 4 5 
7 Point-of-sale (POS) 
 
1 2 3 4 5 
8 Income Statement 
 
1 2 3 4 5 
9 Balance Sheet 
 
1 2 3 4 5 
10 Salary 
 
1 2 3 4 5 
11 Financial accounting   
 
1 2 3 4 5 
12 Ownership statement 1 2 3 4 5 
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PART (2): AIS EFFECTIVENESS 
2. The following statements aim to assess the level of effectiveness of your 
computerized AIS. Please tick [/] to indicate the most appropriate number on 
the scale ranging from 1 = strongly disagree to 5 = strongly agree. 
Our computerized AIS achieves ….. 
 
 
Strongly 
disagree 
 
1 
Disagree 
 
 
2 
Neither 
agree nor 
disagree 
3 
Agree 
 
 
4 
Strongly 
agree 
 
5 
1. High levels of Systems 
Quality (e.g. system reliability, 
features and functions, response 
time). 
1 2 3 4 5 
2. High levels of Information 
Quality (e.g. information clarity, 
completeness, usefulness, 
accuracy). 
1 2 3 4 5 
3. High levels of Information 
Use (e.g. regularity of use, 
number of enquiries, duration of 
use, and frequency of reports 
requests). 
1 2 3 4 5 
4. High levels of User 
Satisfaction (e.g. overall 
satisfaction, enjoyment, 
difference between information 
needed and received and 
software satisfaction). 
1 2 3 4 5 
5. High degree of positive 
Individual Impact (e.g. design 
effectiveness, problem 
identification, improved 
individual productivity). 
1 2 3 4 5 
6. High levels of positive 
Organizational Impact (e.g. 
contribution to achieving goals, 
cost/benefit ratio, overall 
productivity gains, and service 
effectiveness). 
1 2 3 4 5 
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PART (3): FACTORS INFLUENCING AIS USAGE 
This part assesses factors that potentially influence your company‗s decision to 
intensity use AIS. Kindly provide your assessment using a five-point scale specified 
respectively. 
3. Relative Advantage 
 Strongly 
disagree 
 
1 
Disagree 
 
 
     2 
Neither 
agree nor 
disagree 
3 
Agree 
 
 
4 
Strongly 
agree 
 
5 
1. Using AIS can reduce our 
operation cost. 
1 2 3 4 5 
2. Using AIS can reduce our 
operation time. 
1 2 3 4 5 
3. Using AIS can’t provide 
useful information for decision 
making. 
1 2 3 4 5 
4. Using AIS don’t improve 
the quality of our operations. 
1 2 3 4 5 
5. Using AIS enhance the 
eﬀectiveness of our ﬁrm‘s 
operations. 
1 2 3 4 5 
6. Using AIS don’t enable us 
to perform our operations more 
quickly. 
1 2 3 4 5 
 
 
4. Compatibility 
 Strongly 
disagree 
 
 
1 
Disagree 
 
 
 
2 
Neither 
agree 
nor 
disagree 
3 
Agree 
 
 
 
4 
Strongly 
agree 
 
 
5 
1. Using AIS is compatible with 
our business culture. 
1 2 3 4 5 
2. Using AIS is compatible with 
our business values. 
1 2 3 4 5 
3. Using AIS is compatible with 
our preferred work practices. 
1 2 3 4 5 
4. AIS is not compatible with 
our existing information 
infrastructure. 
1 2 3 4 5 
5. AIS is not compatible with 
our firm's existing experience 
with similar systems. 
1 2 3 4 5 
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5. Owner/managers Commitment 
Please indicate the extent of your commitment in each of the following AIS 
development activity: 
 
 Highly 
Not 
Involved 
1 
Not 
Involved 
2 
Neutral 
 
 
3 
Involved 
 
 
     4 
Highly 
Involved 
5 
1. Determine the need for 
AIS solutions. 
1 2 3 4 5 
2. Selection of appropriate 
hardware and software. 
1 2 3 4 5 
3. Implementation of AIS 
related applications. 
1 2 3 4 5 
4. Solving problems since 
AIS implementation. 
1 2 3 4 5 
5. Planning for further 
developments in AIS usage. 
1 2 3 4 5 
 
 
6.  Organization Readiness 
 Strongly 
disagree 
 
1 
Disagree 
 
 
2 
Neither 
agree 
nor 
disagree 
3 
Agree 
 
 
4 
Strongly 
agree 
 
5 
1. We are financially ready to 
use AIS. 
1 2 3 4 5 
2. We have enough 
technological resources to use 
AIS. 
1 2 3 4 5 
3. Our employees don’t have 
adequate knowledge to use 
AIS. 
1 2 3 4 5 
4. Our business values and 
norms would not prevent us 
from using AIS in our 
operations.   
1 2 3 4 5 
5. We don’t have in-house 
expertise to use AIS. 
1 2 3 4 5 
 
7.  Competitive Pressure 
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 Strongly 
disagree 
 
 
1 
Disagree 
 
 
 
2 
Neither 
agree nor 
disagree 
3 
Agree 
 
 
 
4 
Strongly 
agree 
 
 
5 
1. Our ﬁrm is not under 
pressure from competitors to 
use AIS. 
1 2 3 4 5 
2. Some of our competitors 
have already started using AIS. 
1 2 3 4 5 
3. Our competitors don’t know 
the importance of AIS and are 
using it for operations. 
1 2 3 4 5 
4. Our ﬁrm experienced 
competitive pressure to 
implement AIS.  
1 2 3 4 5 
5. Our ﬁrm is affected by 
competitors in the local market. 
1 2 3 4 5 
6.  Our ﬁrm is affected by 
competitors in the national 
market. 
1 2 3 4 5 
 
8. Government Support 
 Strongly 
disagree 
 
1 
Disagree 
 
 
2 
Neither 
agree nor 
disagree 
3 
Agree 
 
 
4 
Strongly 
agree 
 
5 
1. Government involvement 
with AIS usage function is 
strong.   
1 2 3 4 5 
2. Government is not interested 
in AIS usage function. 
1 2 3 4 5 
3. Government understands the 
importance of AIS usage.   
1 2 3 4 5 
4. Government doesn’t support 
the AIS usage function.   
1 2 3 4 5 
5. Government considers AIS 
usage as a strategic resource.   
1 2 3 4 5 
6. Government doesn’t 
understand AIS usage 
opportunities.   
1 2 3 4 5 
7. Government keeps the 
pressure on operating units to 
work with AIS. 
1 2 3 4 5 
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8. Our ﬁrm is under pressure 
from government to use AIS. 
1 2 3 4 5 
9. The government is providing 
us with incentives to use AIS. 
1 2 3 4 5 
10. The government is active in 
setting up the facilities to 
enable AIS usage. 
1 2 3 4 5 
 
9. Networking 
How do you assess the importance of each of the following social influence of 
advices on AIS usage? 
Channels 
 
Not 
important 
at all 
1 
Not 
important  
 
2 
Normal 
 
 
3 
Important 
 
 
4 
Highly 
Important 
 
5 
1. Friends 1 2 3 4 5 
2. Family 
members/relatives 
1 2 3 4 5 
3. Staffs 1 2 3 4 5 
4. My own 
knowledge/experience 
1 2 3 4 5 
5. Other business owner 1 2 3 4 5 
 
10. Environmental Uncertainty (EU) 
  Strongly 
disagree 
 
1 
Disagree 
 
 
2 
Neither 
agree nor 
disagree 
3 
Agree 
 
 
4 
Strongly 
agree 
 
5 
1. The actions of your 
competitors are easy to 
predict. 
1 2 3 4 5 
2. The demand for your 
product is Unpredictable. 
1 2 3 4 5 
3. To remain competitive, 
your firm must change its 
marketing practices very 
frequently. 
1 2 3 4 5 
4. The rate of technological 
evolution in your industry is 
very slow. 
1 2 3 4 5 
5. We are satisfied about the 
number of new products and 
services have been marketed 
1 2 3 4 5 
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during the past 5 years in our 
company. 
6. The legal, economical, and 
political constraints 
surrounding our company 
have remained about the same. 
1 2 3 4 5 
PART (4): COMPANY INFORMATION 
We would like some information about your company. 
(Please check [/] on a box or write answer where appropriate) 
11. What is the legal status of your company? 
 
         Limited Company                         Partnership                        Sole Proprietorship 
 
12. In which year was the firm established?   ---- 
 
 
13. How many full-time employees, including managers, does your company 
employ? --- 
 
 
14. In which category does your company belong? (please tick [/] the appropriate 
box): 
 
         Textile, clothing and footwear                     Electrical appliances 
          Plastic and rubber products                         Food Products 
          Typing, paper and packing                          Furniture and wooden products        
          Oil and gas industry (Transportation)         Chemical/pharmaceutical industry 
           Mining and quarrying                                 Tobacco and cigarettes 
          Iron, steel and aluminum industry               Building materials and construction 
          Other (please specify):-------------------- 
 
15. How many years has your company been using accounting applications? 
 
           2 years or less                                               3 to 5 years 
           6 to 10 years                                                  over 10 years 
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PART (5): PERSONAL INFORMATION 
Please tick (/) or write your responses on the following questions that most 
accurately describe yourself. 
16. What is your current position in the company?  
        Chief Executive Officer                                 Manager  
        Senior manager                                              other (please specify):------------- 
 
17.  How long have you been in the current position?      ------- Years 
 
 
18.  Please indicate your gender:  
 
         Male                                                                Female 
 
19. Please indicate your age range:  
 
          Under 30                                                        30 - 39  
40-49                                                          50 and above 
 
20. Please indicate your highest level of education: 
 
          Diploma or below                                          Bachelor Degree  
          Master‘s Degree                                             PhD 
 
Thank you for participating in this survey. 
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 اٌغلاَ ػٍ١ىُ ٚسحّخ الله ٚثشوبرٗ
 ػض٠ضٞ اٌّذ٠ش,
 أٔب طبٌت دوزٛساٖ فٟ جبِؼخ أٚربسا اٌّبٌ١ض٠ٗ، الَٛ حبٌ١ب ثبػذاد ِششٚع اٌذوزٛساٖ رحذ ػٕٛاْ
 
اٌعٛاًِ اٌّؤثزٖ عٍى اسزخذاَ ٔظُ اٌّعٍِٛبد اٌّحبسجٍٗ ٚاثز٘ب اٌلاحك عٍى فعبٌٍٗ ٔظُ اٌّعٍِٛبد 
 اٌّحبسجٍٗ فً اٌشزوبد اٌصغٍزٖ ٚاٌّزٛسطٗ فً الاردْ: ربثٍز حدُ اٌشزوٗ ٚثٍئٗ عذَ اٌزبوذ
فٟ اٌٛالغ، اٌّشبس٠غ اٌصغ١شح ٚاٌّزٛعطخ اٌحجُ  ٌٙب دٚسُِٙ ٚ ثبسص فٟ جذٚي الأػّبي اٌٛطٕٟ.  ٚرّبش١ب ِغ 
رٌه، فاْ اٌحىِٛخ، ِٚٓ خلاي ِخزٍف اٌّجبدساد، رشجغ ثمٛح ٘زا اٌمطبع ٌزؼض٠ض ئٔزبج١زٗ ػٓ طش٠ك ٔشش 
فٟ اٌٛالغ، ٔظُ اٌّؼٍِٛبد اٌّحبعج١ٗ لا رغزخذَ ثشىً ِىضف ِٓ  .)SIA( ُ اٌّؼٍِٛبد اٌّحبعج١خاعزخذاَ ٔظ
ٚثبٌزبٌٟ، فّٓ اٌُّٙ أْ ٔزحمك ٚٔذسط اٌؼٛاًِ اٌزٟ رإصش  .لجً جّ١غ اٌششوبد الاسدٔ١ٗ اٌصغ١شح ٚاٌّزٛعطخ
    .ٚاٌّزٛعطخفضلا ػٓ رأص١شٖ ػٍٝ اٌششوبد اٌصغ١شح  ٔظُ اٌّؼٍِٛبد اٌّحبعج١ٗ ػٍٝ اعزخذاَ
ٔظُ اٌّؼٍِٛبد  اعزخذاَ اٌؼٛاًِ اٌّإصشٖ ػٍٝ ص٠بدٖ ٚرىض١ف اٌٙذف اٌشئ١غٟ ِٓ ٘زٖ اٌذساعخ ٘ٛ دساعخ 
  .ث١ٓ اٌششوبد اٌصغ١شح ٚاٌّزٛعطخ فٟ الأسدْ ٘زٖ إٌظُ ٚاصشالاعزخذاَ ػٍٝ فؼبٌ١خ اٌّحبعج١ٗ
بسن لأه رّضً اٌشش٠حٗ اٌّغزٙذفٗ فٟ اٌجحش, ٘زٖ اٌذساعٗ رؼزّذ وض١شا ػٍٝ رؼبٚٔه فٟ أجبص٘ب ٚ ٌمذ رُ اخز١  
٠ؼذ اٌجبحش اْ جّ١غ اٌّؼٍِٛبد اٌّزٛفشٖ فٟ ٘زا  ِٓ ٚلزه اٌضّ١ٓ. ٚ دلٍمٗ 15 ٌٓ ربخذ اوثز ِٓ٘زٖ الاعزجبٔٗ ٚ
الاعزج١بْ عٛف رؼبًِ ثخصٛص١ٗ شذ٠ذٖ ٚ ٌٓ ٠زُ ٔشش اٞ ِؼٍِٛٗ ف١ٗ الا ِب ٠مَٛ ثٗ اٌجبحش ِٓ رحٍ١ً ٚاْ اعُ 
  اٌشخص ٌٓ ٠زُ ٔششٖ.الاداسٖ اٚ 
) آصش 5ٔظُ اٌّؼٍِٛبد اٌّحبعج١ٗ ( ) اعزخذاَ.، ٟٚ٘: () أخزاء رئٍسٍخ1خّسخ (ٚ٠زىْٛ الاعزج١بْ ِٓ 
ٔظُ  اٌؼٛاًِ اٌّإصشح فٟ اعزخذاَ )3( ٔظُ اٌّؼٍِٛبد اٌّحبعج١ٗ (فؼبٌ١خ ٔظُ اٌّؼٍِٛبد اٌّحبعج١ٗ)  اعزخذاَ
 .) اٌّؼٍِٛبد اٌشخص١خ 2ٚ ( ِؼٍِٛبد ػٓ اٌششوخ،  )4(اٌّؼٍِٛبد اٌّحبعج١ٗ، 
اسزخذاَ أخٙزح اٌىّجٍٛرز ٚرطجٍمبد ثزاِح فٟ ٘زٖ اٌذساعخ ثأٔٙب "  ٔظُ اٌّعٍِٛبد اٌّحبسجٍٗ رؼش٠ف
 ."اٌىّجٍٛرز ٌذعُ اٌعٍٍّبد اٌزدبرٌخ، ٚإدارح إٌّظّخ ٚعٍٍّبد صٕع اٌمزار
 ٌىُ خبٌص اٌشىش ٚ اٌزح١ٗ,,,
 ٌخصبٚٔٗعُ  اٌطبٌت:            ػجذاٌٛاٌٟ ٌطفٟ ائ
           1.322اٌشلُ اٌجبِؼٟ:         
 moc.liamtoh@elawla_dbaاٌجش٠ذ الاٌىزشٟٚٔ:     
 ششاف:                  ثشٚف١غٛس د. وبِ١ً ادس٠ظ      ػّ١ذ وٍ١ٗ الالزصبد ٚاٌؼٍَٛ الاداس٠ٗ ئ
 ٌّؼٍِٛبد اٌّحبعج١ٗ ٚاٌزذل١كد. سٚعٍٟ ِحّذ                  سئ١ظ لغُ ٔظُ ا                            
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 الاسزجبٔٗ                                                                          
 اٌّحٛسجٗ اٌّحبسجٍٗ اٌجزاِح: اٌٛضع اٌحبًٌ لاسزخذاَ ٚياٌدزء الا
طبثمٗ ٌلإجبثٗ ف١ّىٕه الاخز١بس ث١ٓ فارا وبٔذ اٌجٍّٗ ِ  ,فٟ ٘زا اٌجضء اٌشجبء الاجبثٗ ثاخز١بس ِغزٜٛ اٌّطبثمٗ ٌٍجٍّٗ
 -اٌجضء اٌضبٟٔ :
 (فٟ حبٌٗ اْ اٌجشاِج اٌّحبعج١ٗ اٌّغزخذِٗ لا رحزٛٞ ػٍٝ اٌٛظ١فٗ اٌّمبثٍٗ ٌٙب)                      غٍز ِسزخذَ ِطٍمب
ظ١فٗ اٌّمبثٍٗ ٌٙب ٌٚىٓ (فٟ حبٌٗ اْ اٌجشاِج اٌّحبعج١ٗ اٌّغزخذِٗ رحزٛٞ ػٍٝ اٌٛ                             غٍز ِسزخذَ 
 ششوزىُ لا رمَٛ 
 ثبػذاد ٘زٖ اٌٛظ١فٗ)                                                 
(فٟ حبٌٗ اْ اٌجشاِج اٌّحبعج١ٗ اٌّغزخذِٗ رحزٛٞ ػٍٝ اٌٛظ١فٗ اٌّمبثٍٗ ٌٙب ٌٚىٓ                              ِسزخذَ ٔبدرا
 ششوزىُ رمَٛ 
 )ٌٚ١ظ ثشىً دٚسٞ ِٕٚزظُ ثبػذاد ٘زٖ اٌٛظ١فٗ ثشىً ِزمطغ ٚػٍٝ فزشاد طٛ٠ٍٗ                                                 
 ) دٚسٞ(فٟ حبي اْ ششوزىُ رمَٛ ثبػذاد ٘زٖ اٌٛظ١فٗ ثشىً ِىضف ِٚغزّش ثشىً             ِسزخذَ عٍى ٔطبق ٚاسع
 دٚسٞ َ ثبػذاد ٘زٖ اٌٛظ١فٗ ثشىً ِىضف ِٚغزّش ثشىً(فٟ حبي اْ ششوزىُ رمٛ       ِسزخذَ عٍى ٔطبق ٚاسع خذا
 ٠ِٟٛ اٚ اعجٛػٟ)  
 )\اٌزخبء إخزٍبر اٌزلُ الالزة اٌى اخبثزه ثٛضع علاِٗ (
ٌرجى تحدٌد مستوى استخدام  نرغب أن نعرف المستوى الحالً لاستخدام البرامج المحاسبٌه المحوسبه. .1
 .فً شركتك التالٌة و الانشطه الوظائفلاعداد كل من البرامج المحاسبٌه المحوسبه 
غٌر  
مستخدم 
 مطلقا
 1
غٌر 
 مستخدم
 
 2
مستخدم 
 نادرا
 
 3
مستخدم 
على 
نطاق 
 واسع
 4
مستخدم 
على 
نطاق 
 واسع جدا
 5
      الاستاذ العامإعداد دفتر .1
      إعداد العمليات الائتمانيه.2
       المنتج\مخزونتكلفه الكشف  .3
      اعداد الموازنه .4
        تحليل التباين كشف  .5
         ميزان المراجعه إعداد  .6
      تحليل نقطه المبيعات   .7
      اعداد قائمة الدخل   .8
         الميزانيه العموميه (قائمة المركز المالي)إعداد  .9
      النفقات والرواتب .11
      المحاسبه الماليه .11
      )المساهمين مال راس( المالكين قحقو قائمة إعداد .21
 
 
 
 
  
 
 
 
 623
 
 :  فعبٌٍٗ ٔظُ اٌّعٍِٛبد اٌّحبسجًٍٗٔاٌدزء اٌثب
, اٌشجبء الاجبثٗ ثاخز١بس ِغزٜٛ فٟ ششوزىُ اٌّحبعج١ٗ اٌّحٛعجٗ اٌجشاِج٘زا اٌجضء ٠ٙذف ٌزم١١ُ فؼبٌ١ٗ  .2
ثشذٖ اٚ ِٛافك اِب فٟ حبٌٗ ػذَ  وبٔذ اٌجٍّٗ ِطبثمٗ ٌلإجبثٗ ف١ّىٕه الاخز١بس ث١ٓ ِٛافك ٌٍجٍّٗ فارااٌّطبثمٗ 
اٌّٛافمٗ ث١ٓ الاجبثٗ ٚ اٌجٍّٗ ف١ّىٕه الاخز١بس ث١ٓ غ١ش ِٛافك اٚ غ١ش ِٛافك ثشذٖ اِب فٟ حبٌٗ ػذَ اٌزأوذ 
 ِٓ الاجبثٗ اٚ اْ اٌّطبثمٗ رزشدد ث١ٓ اٌّٛاٌفمٗ اٚ غ١ش اٌّٛافمٗ ف١ّىٕٕه اخز١بس غ١ش ِزأوذ.
 رحمك.... رعزجز فعبٌٗ عٕذِب شزوزٕبفً ٔظُ اٌّعٍِٛبد اٌّحبسجٍٗ اٌّحٛسجٗ 
غٌرموافق  
 بشده
 1
غٌر 
 موافق
 2
غٌر 
 متاكد
 3
 موافق
 
 4
موافق 
 بشده
 5
النظام, الخصائص م (مثل: موثوقيه ا.مستوى عالي من جودة النظ1
 )للنظام الاستجابه  والوظائف, زمن
 5 4 3 2 1
.مستوى عالي من جودة المعلومات (مثل: معلومات واضحه,  2
 دقيقه) ,  مفيده, ووافيه ملهمكت
 5 4 3 2 1
المعلومات  .مستوى عالي من استخدام المعلومات (مثل: إستخدام3
, مدة الاستخدام, تكرار طلب لمرات عديده الاستفسار ,بشكل منتظم
 التقارير)
 5 4 3 2 1
عن عمل  .مستوى عالي من رضى المستخدم (مثل: الرضا العام4
الاختلاف بين المعلومات مدى , ام النظامالإستمتاع بإستخد, النظام
 المطلوبه والوارده)
 5 4 3 2 1
.درجه عاليه من التاثير على على الافراد بشكل ايجابي (مثل: 5
 فعاليه التصميم, تحديد المشاكل), تحسين إنتاجيه الافراد
 5 4 3 2 1
ايجابي (مثل: المساهمه  .درجه عاليه من التاثير على المنظمه بشكل6
الإنتاجيه  تحسينالإيرادات, الى  ف, نسبة التكاليفاالاهد تحقيق في
 )والمعلومات المقدمه فعاليه الخدمهجودة وبشكل عام, 
 5 4 3 2 1
 
 : اٌعٛاًِ اٌّؤثزٖ فً اسزخذاَ ٔظُ اٌّعٍِٛبد اٌّحبسجٍٗثبٌثاٌدزء اٌ
 اٌجشاِجٌزىثٍف اسزخذاَ ػٍٝ لشاس اٌششوٗ اٌّزٛلغ اْ رإصش  اٌزمٕ١ٗ ٚاٌّإعغ١ٗ ٚاٌج١ئ١ٗ ٘زا اٌجضء ٌزم١١ُ اٌؼٛاًِ
 )\اٌزخبء إخزٍبر اٌزلُ الالزة اٌى اخبثزه ثٛضع علاِٗ (. اٌّحٛعجٗ اٌّحبعج١ٗ
 اٌفٛائذ اٌّزٛلعٗ .3
ثصٛسٖ ِىضفٗ اوضش. اْ ٠م١ظ ٘زا اٌؼبًِ ِغزٜٛ اػزمبدوُ ٌٍفٛائذ اٌّزٛلؼٗ ِٓ اعزخذاَ ٔظُ اٌّؼٍِٛبد اٌّحبعج١ٗ 
 ٠إدٞ اٌٝ ؼٍِٛبد اٌّحبعج١ٗاٌّ اعزخذاَ ششوزىُ ٌٕظُ
غٌرموافق  
 بشده
 1
غٌر 
 موافق
 2
غٌر 
 متاكد
 3
 موافق
 
 4
موافق 
 بشده
 5
 5 4 3 2 1 .. يقلل من تكلفة التشغيل والعمليات لدينا1
 5 4 3 2 1 .. يقلل من الوقت التشغيل والعمليات لدينا2
 5 4 3 2 1 .معلومات مفيدة لاتخاذ القرارات فرٌولا . 3
 5 4 3 2 1 .جوده التشغيل و العمليات لدينا حسنٌلا  .4
 5 4 3 2 1 .. يعزز فعالية التشغيل والعمليات لدينا5
 5 4 3 2 1 .من أداء عملياتنا بسرعة أكبر ٌمكننالا  .6
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 اٌزٛافك .4
ِٓ ثصٛسٖ ِىضفٗ ِزٛافك ِغ ششوزىُ ٠م١ظ ٘زا اٌؼبًِ ِغزٜٛ اػزمبدوُ اْ اعزخذاَ ٔظُ اٌّؼٍِٛبد اٌّحبعج١ٗ 
  اٌّؼٍِٛبد اٌّحبعج١ٗ إٌٛاحٟ اٌفٕ١ٗ ٚاٌزمٕ١ٗ. اْ اعزخذاَ ششوزىُ ٌٕظُ
غٌرموافق  
 بشده
 1
غٌر 
 موافق
 2
غٌر 
 متاكد
 3
 موافق
 
 4
موافق 
 بشده
 5
 5 4 3 2 1 . يتوافق مع ثقافة العمل في شركتنا.1
 5 4 3 2 1 في شركتنا. المرسومه . يتوافق مع قيم العمل2
 5 4 3 2 1 العمل المفضله في شركتنا. وخطط ت. يتوافق مع ممارسا3
 والاجهزه البنيه التحتيه لتكنولوجيا المعلومات مع ٌتوافقلا . 4
 .الموجوده في شركتنا
 5 4 3 2 1
 5 4 3 2 1 .الموظفين في شركتنا ومؤهلات مع خبره ٌتوافقلا . 5
 
 اٌّذٌز \اٌززاَ اٌّبٌه .5
المالك باستخدام نظم المعلومات المحاسبيه بصوره مكثفه اكثر. ان \لمديريقيس هذا العامل مستوى التزام ومساهمه ا
 المدير فيمايلي : \مساهمه المالك
 
 
لا اساهم 
 مطلقا
 
 1
لا 
 اساهم
 
 2
 عادي
 
 
 3
 اساهم
 
 
 4
اساهم 
بشكل 
 كبٌر
 5
 5 4 3 2 1 .. تحديد الحاجة إلى حلول نظم المعلومات المحاسبيه1
 5 4 3 2 1 .المحاسبيه المناسبة . اختيار الأجهزة والبرامج2
 5 4 3 2 1  .. استخدام التطبيقات المتعلقه ذات الصلة بنظم المعلومات المحاسبيه3
 5 4 3 2 1 . حل المشاكل ذات الصله منذ استخدام نظم المعلومات المحاسبيه.4
فيما يتعلق باستخدام نظم  والتحسين . التخطيط لمزيد من التطور5
 المعلومات 
 المحاسبيه.    
 5 4 3 2 1
 
 خب٘زٌٗ اٌشزوٗ .6
يقيس هذا العامل مستوى جاهزيه شركتكم لاستخدام نظم المعلومات المحاسبيه بصوره مكثفه اكثر. ان استخدام نظم 
 المعلومات المحاسبيه بصوره مكثفه يكون عندما
غٌرموافق  
 بشده
 1
غٌر 
 موافق
 2
غٌر 
 متاكد
 3
 موافق
 
 4
موافق 
 بشده
 5
 5 4 3 2 1 لدينا قدره ماليه لاستخدام نظم المعلومات المحاسبيه.يكون .  1
 (مثل الاجهزه والموظفين) لدينا موارد تكنولوجيه كافيهيكون . 2
 المحاسبيه. لاستخدام نظم المعلومات
 5 4 3 2 1
استخدام نظم كافيه ب وخبره الموظفين معرفهلدى  لا ٌوجد .3
 المعلومات المحاسبيه.
 5 4 3 2 1
 5 4 3 2 1 .شركتنا سياساتقيم وتتوافق مع  .4
 5 4 3 2 1 .نظم المعلومات المحاسبيهموظفين مؤهلين لاستخدام  ٌوجدلا . 5
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 اٌضغظ اٌزٕبفسً .7
ثصٛسٖ ِىضفٗ   عزخذاَ ٔظُ اٌّؼٍِٛبد اٌّحبعج١ٗ٠م١ظ ٘زا اٌؼبًِ اٌذسجٗ اٌزٟ رزبصش ثٙب ششوزىُ ِٓ لجً إٌّبفغ١ٓ لا
 ظم المعلومات المحاسبيه بصوره مكثفه يكون بسببان استخدام ناوضش. 
غٌرموافق  
 بشده
 1
غٌر 
 موافق
 2
غٌر 
 متاكد
 3
 موافق
 
 4
موافق 
 بشده
 5
 5 4 3 2 1 .ضغط من المنافسين تواجه لا .  شركتنا1
في  باستخدام نظم المعلومات المحاسبيه يقوم.  بعض منافسينا 2
 .اعمالهم
 5 4 3 2 1
أهمية استخدام نظم المعلومات  ٌدركون لا شركتنا. المنافسين ل3
 المحاسبيه.
 5 4 3 2 1
المنافسين لاستخدام نظم المعلومات  من ضغوط تشهد. شركتنا 4
 المحاسبيه.
 5 4 3 2 1
المحلية فيما يتعلق باستخدام  سواق. شركتنا تتأثر بالمنافسين في الا5
 نظم المعلومات 
 .المحاسبيه    
 5 4 3 2 1
فيما يتعلق باستخدام  سواق العالميةتأثر بالمنافسين في الا.شركتنا ت6
  نظم المعلومات 
 .المحاسبيه    
 5 4 3 2 1
 
 اٌذعُ اٌحىًِٛ .8
ان استخدام نظم  ثصٛسٖ ِىضفٗ اوضش.  اعزخذاَ ٔظُ اٌّؼٍِٛبد اٌّحبعج١ٗ٠م١ظ ٘زا اٌؼبًِ ِغزٜٛ ِغبّ٘ٗ اٌحىِٛٗ ٌذػُ 
 المعلومات المحاسبيه بصوره مكثفه يكون عندما
غٌرموافق  
 بشده
 1
غٌر 
 موافق
 2
غٌر 
 متاكد
 3
 موافق
 
 4
موافق 
 بشده
 5
استخدام نظم المعلومات  في مجال قويهالحكومه  ساهمهم تكون. 1
 المحاسبيه.
 5 4 3 2 1
 5 4 3 2 1 محاسبيه.الحكومه اهتماما باستخدام نظم المعلومات ال تولًلا .  2
 5 4 3 2 1 . تدرك الحكومه أهمية استخدام نظم المعلومات المحاسبيه.3
 5 4 3 2 1 الحكومه وظيفه استخدام نظم المعلومات المحاسبيه. تدعملا . 4
. تعتبر الحكومه استخدام نظم المعلومات المحاسبيه مورد 5
 .استراتيجي
 5 4 3 2 1
المتاحه فيما يتعلق باستخدام نظم الحكومه الفرص  تدركلا  .6
 .المعلومات المحاسبيه
 5 4 3 2 1
نظم  واستخدام للعمل الشركاتكومه الضغط على ح.تمارس ال7
 المعلومات الحاسبيه.
 5 4 3 2 1
.شركتنا تحت ضغط من الحكومه لاستخدام نظم المعلومات 8
 المحاسبيه.
 5 4 3 2 1
استخدام نظم المعلومات اجل وتشجيع من  .الحكومه تقدم لنا حوافز9
 المحاسبيه.
 5 4 3 2 1
.الحكومه توفر التسهيلات وبنيه تحتيه المناسبه لتمكين استخدام 11
 نظم المعلومات المحاسبيه.
 5 4 3 2 1
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 اٌشجىبد (ربثٍز اٌعلالبد الاخزّبعٍٗ) .9
ٛي اعزخذاَ اٌجشاِج اٌّحبعج١ٗ اٌّحٛعجٗ وّصذس ٌٍٕص١حٗ ٚاٌّشٛسٖ ح٠م١ظ ٘زا اٌؼبًِ ِغزٜٛ الاعزؼبٔٗ ثىً ِٓ اٌزبٌ١ٗ 
 ثصٛسٖ ِىضفٗ ٔز١جٗ الاعزؼبٔٗ ة ٕظُ اٌّؼٍِٛبد اٌّحبعج١ٌٗ ششوزىُ  اعزخذاَ ثصٛسٖ ِىضفٗ اوضش. اْ
غٌرمهم  
 مطلقا
 1
غٌر 
 مهم
 2
 عادي
 
 3
 مهم
 
 4
مهم 
 كثٌرا
 5
 5 4 3 2 1 .  احد الاصدقاء1
 5 4 3 2 1 الاقارب \. احد افراد العائله 2
 5 4 3 2 1 الموظفين في الشركه .3
 5 4 3 2 1 خبرتي الشخصيه \. معرفتي 4
 5 4 3 2 1 . اصحاب ومدراء الشركات الاخرى5
 
 ادران حبٌٗ عذَ اٌزبوذ فً اٌجٍئٗ اٌخبرخٍٗ .11
٠م١ظ ٘زا اٌؼبًِ ِغزٜٛ ادؤان ششوزىُ ٌحبٌخ ػذَ اٌزبوذ فٟ اٌج١ئٗ اٌخبسج١ٗ ٚاصشٖ ػٍٝ اعزخذاَ ٔظُ 
 ٌّحبعج١ٗ ثصٛسٖ ِىضفٗ اوضشاٌّؼٍِٛبد ا
غٌرموافق  
 بشده
 1
غٌر 
 موافق
 2
غٌر 
 متاكد
 3
 موافق
 
 4
موافق 
 بشده
 5
المنافسين  وردود افعال السهل التنبؤ بتصرفاتيكون من .  1
 لشركتكم.
 5 4 3 2 1
 5 4 3 2 1 التنبؤ بحجم الطلب على المنتج الخاص بشركتكم. ٌمكن لا. 2
على المنافسه, يجب ان تقوم الشركه . لكي تبقى شركتكم قادره 3
   وتنويع بتغيير
 الممارسات التسويقيه باستمرار.   
 5 4 3 2 1
 منخفضالتطور التكنولوجي فيما يتعلق بصناعاتكم  ادخال . معدل4
 .جدا
 5 4 3 2 1
. نحن راضون عن حجم وعدد المنتجات والخدمات التي تم تسويقها 5
 خلال الخمس سنوات الماضيه.
 5 4 3 2 1
. لا تزال شركتنا تواجه القيود القانونية والاقتصادية والسياسية 6
 .المحيطة بها
 5 4 3 2 1
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 : ِعٍِٛبد عٓ اٌشزوٗزاثعاٌدزء اٌ
 ) فٟ اٌّىبْ اٌصح١ح.\٘زا اٌجضء ٠حزٛٞ ػٍٝ أعئٍٗ ػبِٗ ػٓ اٌششوٗ, ٠شجٝ ٚضغ اشبسٖ (
 ٌزخى رحذٌذ اٌٛضع اٌمبًٔٛٔ ٌٍشزوٗ .11
 ٍِى١ٗ فشد٠ٗ                           ششاوٗ           ِحذٚدٖ اٌّغإٌٚ١ٗ                 
 ............... اٌزخبء رحذٌذ ِزى رُ ربسٍس اٌشزوٗ .21
 .............اٌزخبء رحذٌذ عذد اٌّٛظفٍٓ ثذٚاَ وبًِ اٌٍذٌٓ ٌعٍّْٛ فً اٌشزوٗ ثّب فٍُٙ اٌّذٌز .31
) فً \ٍٗ رٕذرج طجٍعٗ عًّ شزوزىُ (اٌزخبء ٚضع اشبرٖ (رحذ اي ِٓ اٌمطبعبد اٌزئٍسٍٗ اٌزبٌ .41
 اٌّزثع إٌّبست )
 اٌّؼذاد اٌىٙشثبئ١ٗ                             إٌغ١ج ٚالاٌجغٗ ٚالاحز٠ٗ                     
 إٌّزجبد اٌغزائ١ٗ                           إٌّزجبد اٌجلاعز١ى١ٗ ٚاٌّطبط١ٗ              
 الاصبس ٚإٌّزجبد اٌخشج١ٗ                            اٌطجبػٗ ٚاٌٛسق ٚاٌزؼجئٗ                      
 اٌصٕبػبد اٌى١ّبٚ٠ٗ ٚاٌذٚائ١ٗ                               اٌصٕبػبد إٌفط١ٗ                           
 اٌزجغ ٚاٌغجبئش                               اٌزؼذ٠ٓ ٚاٌحفش                               
 اٌصٕبػبد الأشبئ١ٗ ٚاٌجٕبء                            اٌحذ٠ذ ٚاٌصٍت                                 
 اخشٜ, اٌشجبء اٌزحذ٠ذ.............        
 فً شزوزىُ اٌّحٛسجٗ ٌزخى رحذٌذ عذد سٕٛاد اسزخذاَ اٌجزاِح اٌّحبسجٍٗ .51
 عٕٛاد 2.اوضش ِٓ              عٕٛاد       2. – 3ِٓ            عٕٛاد         2 – 1ِٓ                 الًاٚ  ٗعٕ 2       
 اٌدزء اٌخبِس : اٌجٍبٔبد اٌشخصٍٗ 
 أٚ وزبثخ سدٚدوُ ػٍٝ الأعئٍخ اٌزبٌ١خ اٌزٟ رزؼٍك ثبٌج١بٔبد اٌذ٠ّٛغشاف١ٗ  )/( ٠شجٝ ٚضغ ػلاِخ
 زوز اٌٛظٍفً اٌحبًٌ ٌه فً اٌشزوٌٗزخى رحذٌذ اٌّ .61
 اخشٜ (٠شجٝ رحذ٠ذ٘ب)...............          ِذ٠ش ػبَ                       ِذ٠ش                       سئ١ظ رٕف١زٞ               
 ٌزخى رحذٌذ عذد اٌسٕٛاد فً ٘ذا اٌّزوز اٌٛظٍفً اٌحبًٌ........... سٕٗ. .71
 
 ٌزخى رحذٌذ اٌدٕس .81
 أضٝ                                     روش                     
 ٌزخى رحذٌذ اٌى اي اٌفئبد اٌعّزٌٗ اٌزبٌٍٗ رٕزًّ .91
 فّب فٛق 22                         21 – 21                              21 – 21                   عٕٗ       21الً ِٓ           
 اعٍى ِؤً٘ عًٍّ حصٍذ عٍٍٗ ٌزخى رحذٌذ .12
 دوزٛساٖ                   ِبجغز١ش                            ثىبٌٛس٠ٛط                                 دثٍَٛ اٚ الً               
 شىزا ٌىُ عٍى ِشبروزىُ اٌمٍّٗ فً ٘ذٖ الاطزٚحٗ
 عجذاٌٛاًٌ ٌطفً خصبٚٔٗ
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Appendix B 
Non-Response Bias Using Independent Samples Test Between Demographics 
Variables  
 
Levene's Test for Equality of Variances t-test for Equality of Means  
F Sig. t df 
Sig. (2-tailed) 
 
TOO  .210 .648 .221 .825 .825 
   .216 .829 .829 
age  .015 .904 -.569 .570 .570 
   -.581 .562 .562 
CS  .740 .391 -.212 .832 .832 
   -.208 .835 .835 
TOI  3.699 .056 .055 .956 .956 
   .053 .958 .958 
YOU  .937 .334 -.484 .629 .629 
   -.471 .638 .638 
POSITION  1.968 .162 .554 .580 .580 
   .545 .587 .587 
EXPER  2.441 .120 2.493 .014 .014 
   2.426 .017 .017 
GENDER  .002 .963 -.023 .981 .981 
   -.023 .981 .981 
RESAGE  .200 .655 2.398 .018 .018 
   2.453 .015 .015 
EDUCATION  2.601 .109 -1.284 .201 .201 
   -1.275 .205 .205 
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Appendix C 
Normality Test 
 
T_AISE T_AISU T_RA T_CO T_OM T_OR 
N Valid 186 186 186 186 186 186 
Missing 0 0 0 0 0 0 
Skewness -.293 -.846 -.345 -.403 -.245 -.539 
Std. Error of Skewness .178 .178 .178 .178 .178 .178 
Kurtosis -.975 .991 -.508 .264 -.859 .497 
Std. Error of Kurtosis .355 .355 .355 .355 .355 .355 
 
 
 
T_CP T_GS T_IN T_EU 
N Valid 186 186 186 186 
Missing 0 0 0 0 
Skewness -.385 -.062 -.393 -1.256 
Std. Error of Skewness .178 .178 .178 .178 
Kurtosis -.188 -.577 -.144 2.726 
Std. Error of Kurtosis .355 .355 .355 .355 
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Appendix D 
Multicollinearity Test 
Model 
Unstandardized Coefficients 
Standardized 
Coefficients 
t Sig. B Std. Error Beta 
1 (Constant) -1.480 .623  -2.375 .019 
T_AISU .453 .133 .189 3.422 .001 
T_RA .614 .064 .590 9.627 .000 
T_CO .093 .069 .079 1.349 .179 
T_OM .121 .054 .126 2.220 .028 
T_OR -.222 .108 -.132 -2.045 .042 
T_CP -.363 .107 -.251 -3.396 .001 
T_GS -.040 .092 -.022 -.435 .664 
T_IN .394 .091 .275 4.320 .000 
T_EU .209 .086 .156 2.442 .016 
 
Model Collinearity Statistics 
Tolerance VIF 
1 (Constant)   
T_AISU .766 1.305 
T_RA .622 1.609 
T_CO .688 1.453 
T_OM .721 1.387 
T_OR .560 1.785 
T_CP .428 2.336 
T_GS .949 1.054 
T_IN .577 1.734 
T_EU .569 1.757 
 
  
 
 
 
334 
 
Appendix E 
Path Coefficients (Mean, STDEV, T-Values)/ The Main Effect Model 
Original 
Sample (O)
Sample 
Mean (M)
Standard 
Deviation 
(STDEV)
Standard Error 
(STERR)
T Statistics 
(|O/STERR|)
AIS Usage -> AIS 
Effectiveness
0.383064 0.394366 0.054904 0.054904 6.976924
Compatibility -> AIS 
Usage
0.19359 0.186417 0.074802 0.074802 2.588049
Competitive 
Pressure -> AIS 
Usage
0.204346 0.201582 0.09599 0.09599 2.128831
Government Support 
-> AIS Usage
0.088576 0.107438 0.063533 0.063533 1.394159
Informal Networking 
-> AIS Usage
0.045613 0.048269 0.099095 0.099095 0.460302
Organizationa 
Readiness -> AIS 
Usage
0.126822 0.137278 0.06982 0.06982 1.816418
Owner/Manager 
Commitment -> AIS 
Usage
0.09516 0.097739 0.065632 0.065632 1.449907
Relative Advantage -
> AIS Usage
0.008513 0.027735 0.077131 0.077131 0.110374
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Appendix F 
Path Coefficients (Mean, STDEV, T-Values)/ The Moderating (Interaction) Effects 
Original 
Sample (O)
Sample 
Mean (M)
Standard 
Deviation 
(STDEV)
Standard Error 
(STERR)
T Statistics 
(|O/STERR|)
AIS Usage * 
Environmental 
Uncertainty -> AIS 
Effectiveness
0.000774 -0.028671 0.080633 0.080633 0.0096
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Appendix G 
Non-Response Bias Using Independent Samples Test Between responded via email & 
by hand 
 
 Levene's Test for Equality of 
Variances t-test for Equality of Means 
 
 
F Sig. t df 
Sig. (2-tailed) 
 
N 
 
TOO  28 .209 .648 .237 182 .813 
 156   .245 38.408 .808 
age  28 .545 .461 -1.353 177 .178 
 151   -1.400 38.902 .169 
CS  28 2.487 .117 1.175 184 .242 
 158   1.125 35.985 .268 
TOI  28 1.738 .189 .207 182 .837 
 156   .221 39.769 .826 
YOU  28 .077 .782 -.871 184 .385 
 158   -.922 39.124 .362 
POSITION  28 3.503 .063 -1.273 184 .205 
 158   -1.427 41.474 .161 
EXPER  28 .183 .669 -.153 181 .878 
 155   -.156 37.911 .877 
GENDER  28 3.320 . .070 .976 181 .330 
 155   .863 34.186 .394 
RESAGE  28 .085 .771 .633 178 .527 
 152   .653 38.688 .518 
EDUCATION  28 .155 .694 .429 178 .668 
 152   .408 36.148 .685 
 
 
 
